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Introduction. Semiosis in Communication:
Knowing and Learning

“We are able not only ‘to do things with words’, but something more: words become the
most important things we can produce”, wrote Solomon Marcus (1992, p. 155) nearly a quar-
ter a century ago. Then such an observation might have seemed surprising, however today,
in a world of global communication, its actuality can no longer be questioned. Our deliber-
ate choice in favor of communication exercises (simulation of communication) against the
cultivation of the naturalness of the communication act (the living experience of communi-
cation), became a social rule. How can we get out of the communication paradox without
communication? How can the humanistic dimension of communication be saved in a socie-
ty in which the instrumental dimension of communication prevails? (Wolton, 2012, p. 14).
The appropriate solution would be understanding communication in Constantin Noica’s terms,
as “Eucharist, because it means communion, it means a participation of each of us to Oth-
er’s thoughts and to what the Other has to say”, as Andrei Plesu explained in a 2015 televised
interview for the Romanian public TV channel. Such an approach prefigures the place where
semiotics meets communication, that is where “meaning without communication is not pos-
sible” (Lotman, 2005, p. 218).

Semiotics and Communication are objects of interdisciplinary knowledge par excellence.
They are met not only in the ambiguity of various definitions and approaches. Both are com-
plementary ways of world mastery, of the big game, just like Solomon Marcus (2011) would
say. For example, the semiotic reading that Paul Cobley (2014) weaves around a remarkable
statement of Mikhail Bakhtin, “To be means to communicate”, brings us closer to a better un-
derstanding of the first Palo Alto axiom, why it is not possible for us not to communicate. In
a similar way, John Deely (2009) celebrates a famous statement made by Charles Sanders
Peirce, “man is a sign”, through a postmodern version: “the human being is a sign, a sign of
what is known, felt, and imagined about the world, rightly or wrongly, at any given time” (p.
123). From this perspective it should not be surprising that the query on semiosis has become
a central theme in many disciplines, even in those that just glimpsed at the fascination of
semiotics (Eco, 2002).

This issue of the Romanian Journal of Communication and Public Relations aims to un-
derline the importance of semiotic type queries in communication sciences. The papers in-
cluded in this issue were initially presented at the first Semiosis in Communication conference,

* National University of Political Studies and Public Administration, Bucharest, Romania;
sorin.dragan@comunicare.ro.



8 Revista romana de comunicare si relatii publice

hosted by the National University of Political Studies and Public Administration in June 2016.
The first Semiosis in Communication conference was organized in partnership with
Roehampton University, London, UK and under the auspices of the International Association
for Semiotic Studies.

The experience itself of organization the event in Bucharest captures something of the
semiotics nature. It’s all about its integrative appearance, its ability to subtly and discreetly
unite ideas, people and things, in a word differences. Semiotics keeps alive this potential to
integrate various aspects of communication situations, assuming the fact that any act of com-
munication and understanding involves, to some extent, elements of unpredictability (Lotman,
1990). Moreover, the phrase Semiosis in Communication: Knowing and Learning, captures
a fundamental aspect of semiosis (the action of signs) namely its understanding as an “open
process generated by the potential creativity of the interpretant” (Petrilli, 2015). Not only
does each term of the expression open the game of interpretation, the ad infinitum series of
interpretants, but any combinatorial structure of terms may determine a significant reality.

Paul Cobley, professor at Middlesex University, London and President of the Internation-
al Association for Semiotic Studies, Frederick Stjernfelt, professor at Aalborg University
Copenhagen, Dario Martinelli, professor at Kaunas University of Technology and Director
of the International Semiotics Institute and Andrew Stables, professor at University of Roe-
hampton accepted to be keynote speakers and shared their professional experience in the
opening sessions. Also, Massimo Leone, professor at University of Turin, Lars Ellestrom,
professor at Linneus University and Kristian Bankov, professor New Bulgarian University
held plenary lectures.

The papers selected to appear in this issue explore the role of semiosis (interpretation) in
communication and offer new opportunities for application of semiotics instruments that
brings us closer to the understanding of some communicational phenomena, otherwise hard
to approach and decipher. This special issue begins with an imaginary journey in an impor-
tant moment in the history of Japan. “High teas, high collars and high rise buildings in a
‘high-context’ culture: the semiotics of Japan's project of modernity” by Nicolas Adam Cam-
bridge catches the differentiated reception and mediation through communication of the trans-
formations occurring in Japanese society during the late nineteenth and early twentieth
centuries. The study proposes a semiotic exploration of some communicational phenomena
resulting from the meeting of traditional values of Japanese society with the values of West-
ern modernity in expansion.

In the article “Epistemology — the theory of knowledge or knowing? Appreciating Grego-
ry Bateson's contribution to the cartography of human cognition” Zdzislaw Wasik puts two
epistemological approaches face to face, the metascientific epistemology and the psychophys-
iological epistemology, both of which may be regarded as semiotic cartography of human
knowledge and cognition. By analysing the opposition between the static and dynamic aspect
of human knowledge, Zdzislaw Wasik brings us closer to a refined understanding of Grego-
ry Bateson’s ideas, the initiator of the “Invisible College”, as well as of Alfred Korzybski’s
influence on his work. El;bieta Magdalena Wasik continues, in “Gregory Bateson's ecology
of mind and the understanding of human knowledge”, the foray into the world of Gregory Bate-
son’s interdisciplinary research focusing on the relationship between communication and
knowledge from an interactional, systemic perspective.

Ioana Corduneanu and Nicolae-Sorin Dragan, in the article “Semiotics of White Spaces
on the Romanian Traditional Blouse, IA”, discuss the Romanian traditional blouse /4 as a mul-
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ti-dimensional semiotic object, with a complex semiotic structure, from the perspective of
Lotman’s semiotic theory of culture. In this way, Corduneanu and Dragan open new perspec-
tives on understanding complex issues of the problems and meanings coded in a particular
area of culture, namely in folklore and in our ancient traditions.

In the paper “Visual metaphors in Communication: Intertextual semiosis and déja vu in
print advertising”, Evripides Zantides addresses the issue of intertextuality in visual commu-
nication. Zantides draws attention to the multimodal behaviour of intertextuality in the con-
struction of advertising messages, understood as a form of metaphoric semiosis in visual
communication.

All the five articles included in this issues emphasize the interdisciplinary aspect of semi-
otic-type approaches and offers an insight into the complexity of meaning construction op-
erations in various communication situations. We hope that these studies will inspire future
avenues for research in semiotics and related fields.
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