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Media studies focus increasingly on new media, while traditional media effects start to be
overlooked although these effects are by no means minimal. The new era of old media. An
Experimental Analysis of media framing effects draws attention to the effects of old media
that continue to influence the opinions and attitudes of young people. Media framing deter-
mines how citizens make sense of the information they are provided with, the framing effects
theory being the starting point for the classical experiment developed by the author to test the
magnitude and significance of traditional Romanian media effects nowadays. The study com-
prised in the book is of a high significance, as it aims to analyze framing effects in a reality-
based scenario, arguing that people can be exposed to multiple media frames, repetitive or
competitive frames, to messages from both reliable and unreliable sources. To be able to test
for all these variable, the author conducted an experimental based research, representing an
important advantage of the research design, allowing for a more adequate and realistic ap-
proach towards media framing analysis. By adapting a research design used in a broader
analysis of framing effects conducted by Sophie Lecheler and Claes de Vreese (2013), the au-
thor succeeds in developing a realistic approach towards framing studies. Therefore, the book
brings significant elements of novelty in the field of Romanian framing research, both theo-
retically, by providing an insightful perspective based on the most recent media framing stud-
ies, and empirically by choosing an experimental design in order to test the effects in a context
as close to real life conditions as possible, in order to get a better grip of the phenomena.

The book is structured in three main parts. In the first theoretical chapter, the author ad-
dresses media effects with a focus on framing theory, as framing effects are considered to be
of a more complex nature, influencing the way people understand or evaluate the issues at
stake, and affecting the public opinion on a variety of topics, as previous media studies prove
(e.g. Iyengar, 1991; Berinsky & Kinder, 2006; Schuck & de Vreese, 2006; Semetko & Valken-
burg, 2000; Druckman, 2001). In this section of the book, the concept of framing is thorough-
ly addressed, the author emphasizing the specifics of framing from a constructivist approach,
its delineation from agenda setting and priming, as well as the variations of framing effects
in time. Buturoiu also distinguishes among different types of frames, highlighting the effects
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of repetitive and competitive frames and the influences at the level of opinions, attitudes and
behaviors, clearly differentiating each level.

The second chapter is dedicated to the examination of individual and contextual moder-
ators that can enhance or limit framing effects, arguing that the source credibility and the in-
dividual issue importance are significant predictors. The third part comprises the methodology
and the results of applying an experimental design to test if traditional media still influence
young people’s attitudes, and especially to determine the “magnitude”, the “direction” and
also the “duration” of framing effects on audiences (Buturoiu, 2016, p. 120). More specifi-
cally, by the means of a survey experiment, the author aims to determine the immediate fram-
ing effects on political and social involvement, on the feeling of powerlessness and political
trust using the valence of the frame and source credibility as moderators. The complexity of
the study is determined by the careful analysis of the impact of each moderator, and by the
repetitive exposure to the experimental material after one week, and then one month past the
initial exposure, to analyze the duration of effects, combined with the moderating influence
of source credibility. Building on the distinction between repetitive and competing frames,
the author refines the level of detail by analyzing the effects of re-exposure by type of repeat-
ed message, exposing the participants to various mixes of valence framing.

The experimental research proves media frames can influence people’s attitudes, both on
short-term and medium-term in regard to political and social involvement, powerlessness and
political trust. Traditional media still exert a high influence especially when it comes to va-
lence framing and source credibility, aspects that increase media effects. Some interesting re-
sults of the study show that repetitive framing does not lead to stronger effects, and when
exposed to competitive framing, people tend to be more influenced by the most recent frame
they encountered. Moreover, the analysis shows a tendency towards stronger framing effects
as time passes, a results that deserves further investigation, as it can represent a significant as-
pect in proving that media influence is far from limited. Through framing, especially in the con-
text of long term effects, people could have their social representations reshaped according to
the media frames they are exposed to. This finding is in line with studies arguing that framing
effects can be persistent over time (e.g. Tewksbury et al., 2000; Lecheler & de Vreese, 2011).

The study confirms previous media theories (Schuck & de Vreese, 2006) in a new con-
text, proving that negative framing attracts more attention from individuals, and especially
combined with the credibility of the source, it has the potential to mobilize the citizens and
influence the way they become involved in social or political matters. Furthermore, the re-
sults show consistency with the initial research design (Lecheler & de Vreese, 2013) based
on which the author developed the experimental analysis, the results showing that repetitive
frames do not increase the framing influence, but that other moderators have a significant
impact. Regarding the effects of competitive framing, the study confirms the previous theo-
retical and empirical data supporting the influence of the most recent frame exposure. Fur-
thermore, the study is in line with the theory stating that media framing has an increased
influence when the interest for the subject is reduced or when the issue at stake does not prove
to be important for individuals (Lecheler et al. 2009). Among the limitations of the study, a
meaningful one is the assumption regarding the importance of the economic topic the sub-
jects were exposed to. By not measuring the attributed topic importance within the study, and
by not varying the theme of the articles included in the experiment to test for effects on dif-
ferent contexts, the interpretations in terms of issue importance and level of knowledge as mod-
erators are restricted. The author also presents a series of limitations of the study, including
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the “low response rate” when testing for the duration of effects in time or for re-exposure ef-
fects (Buturoiu, 2016, p. 217). The study shows that traditional media effects still apply, but
it should also take into consideration that when it comes to younger audiences like the ones
included in this study, the behavioral patterns in terms of media consumptions and media
habits change considerably in a real life context, especially when considering the influence
of social media, of interpersonal conversations or even the selective exposure phenomenon
(Festinger, 1957).

The book provides empirical evidence to confirm that media frames can influence peo-
ple’s perceptions and attitudes towards the issues they are exposed to. A significant contribu-
tion stems from the book's advancements in framing effects studies through a realistic approach
of media effects among Romanian youths. The experimental research supports the proximi-
ty to real media contexts as it exposes the subjects to positive and negative valance frames,
to repetitive and competitive re-exposures, to reliable and unreliable news sources, and it an-
alyzes the role of time in terms of effects, all of these elements being part of the type of me-
dia exposure we face in a real life context. Buturoiu distinguishes her approach from other
models by placing the study under the umbrella of realistic media effects studies, thus encour-
aging the analysis of media framing effects through a consistent approach, carefully consid-
ering the variables that could influence media exposure outcomes in situations more akin to
daily life. Therefore, the book contributes to ongoing efforts of finding the variables that can
enhance or limit framing effects in contexts that try to simulate real life media exposure.
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