
Abstract: This paper focuses on present-day journalism in Eastern European countries, based on 66
guideline interviews with editors and editors-in-chief in Bulgaria, Lithuania, Romania and Russia who were
asked about their careers, their working conditions and their role perception. Using the concept of journal-
ism cultures, the paper focuses on professional identities of journalists in these four countries. The main find-
ings of the research can be synthesized in the following three main ideas: (1) there is a tendency at the
cognitive level to provide informative journalism, (2) there exists a strong orientation toward the needs of
the audience, and (3) the economic situation influences journalistic work. Role perceptions are related to
three different generations of journalists: those integrated into professional life before 1989, those who en-
tered the profession in the early 1990s and those who entered the profession since the mid-1990s. 
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1. Introduction

This article deals with journalists in Eastern European countries, based on 66 guideline
interviews conducted with journalists from Russia, Romania, Bulgaria and Lithuania, who were
questioned about their careers, their working conditions, and their role perceptions. The study
is based on the grounds that the media play a vital role in the process of democratization and
that journalists codetermine the ways in which the media live up to this role. Research on the
transition or transformation of Eastern European countries is especially strongly developed
in the field of political science. In the majority of cases, transformation is seen as being equiv-
alent to the modernization of society, following the pattern evident in Western countries. On
the one hand, the role perception of journalists can therefore be taken as an indicator of how
far this catch-up race has advanced; on the other hand, journalists are the drivers of change
because they can promote transformation and consequently democratization (Mills, 1999).

The change experienced by the media in Eastern European countries is indeed much more
complex than that indicated by the term transformation. During the past 20 years, media sys-
tems have changed in both Western and Eastern Europe. The tendencies toward commercial-
ization and digitalization, and the rise of the Internet, are the strongest directions in this
development. We face a differentiation of the media and a dramatic change in media con-
sumption habits. It is obvious that the role perception of journalists would be influenced by
these developments. Against this background, a glance at Eastern Europe is fascinating for
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four reasons. First, Western norms were imported into countries in which a completely dif-
ferent understanding of journalism had existed, based on media systems serving the interests
of the ruling communist parties. Second, some of the journalists working in Eastern European
countries were trained in their job before 1989; consequently, they are likely to have a dif-
ferent role perception to that of their colleagues from succeeding generations (Pasti and
Pietiläinen, 2008). Third, Western norms stem from a time that pre-dates commercialization
and digitalization, yet they are used today to evaluate the degree of development in Eastern
European countries (good Lithuania, bad Bulgaria, and worst Russia). Fourth, the countries
of this region are geographically and culturally diverse, even if researchers place them under
the generic umbrella of Eastern Europe.

In the context of these four reasons, the present article deals with the role perception and
professional identities held by journalists in Eastern European countries two decades after the
political turnaround, their working conditions, and the main factors that determine their role
perception and working conditions. To this end, the transformation process experienced by the
media in these countries since 1989 is outlined in Section 2. Employing the concept of jour-
nalism cultures, the research design is developed in Section 3, and the key methodological de-
cisions are explained in Section 4. Subsequently, the results are presented as five theses. 

2. Transformation of journalism in Eastern European countries

Although the intent of journalists toward democratization is not to be doubted, previous
research that focused on transformation in Eastern Europe only marginally integrated issues
associated with this topic. The common questions were about media ownership, the stage of
foreign investments in the media landscape, media laws and how political elites influence the
media (Mills, 1999; Coman, 2000). The exceptions in this regard are case studies that exam-
ined, for example, the dangers faced by the journalistic profession in Russia (the case of An-
na Politkowskaja) or links between journalism and corruption (the case of Romania). Most
of these studies used documents, interviews with (Western) experts or (seldom) with journal-
ists from the region of interest. In recent years, some studies (mainly quantitative) have con-
sidered the role perception of journalists in countries from the region (Wu et al., 1996; Pasti,
2005; Volek and Jirak, 2007; Vasilendiuc, 2008; Pasti and Pietiläinen, 2008). Some interna-
tional comparative studies have gathered data from Eastern European countries; however, the
central issue in these cases was not the development of journalistic cultures or the role per-
ception of journalists in Eastern Europe (Hanitzsch, 2007).

The literature describes three stages in the transformation of political institutions: the end
of the autocratic regime, institutionalization, and finally democratization and the consolida-
tion of democracy. Liberalization of the media market started with the rise of independent
newspapers in the first days after political change, the introduction of private radio and a dual
television system, which proved to be somewhat problematic in countries such as Romania
and Russia (Pasti et al., 2008). For the majority of Eastern European countries, these process-
es took place in the 1990s. After 2000, they faced a strong infusion of Western capital into
the media sector (especially in Lithuania, Romania and Bulgaria), a tendency toward com-
mercialization and the rise of the new media (online publications, cross-media work, etc.).

The newly established media organizations required professionals for their operation.
Some of the few journalists that once worked under the socialist regime in a state- or party-
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controlled media system continued to work as journalists after the political change, whereas
others moved to different fields. In the new situation, journalist positions became occupied
by retrained professionals with no journalistic education who largely learned their trade while
on the job. Some attended courses and trainings sessions that were conducted mainly by West-
ern media. In the early 1990s, a new generation of journalists, with less professional experi-
ence and education, entered the media organizations (Mills, 1999). The status of journalistic
education changed in the late 1990s, when a large number of academic programs became es-
tablished and their alumni entered the market. This development gave rise to a heterogeneous
population of journalists with contrasting habits, attitudes and professional definitions (Gross,
1999; Coman, 2000).

3. Theoretical framework 

The theoretical background to this article is based on two main concepts: the role percep-
tion of journalists and journalism culture. The concept of the role perception of journalists
entered communication science via sociology, and can be defined as the entire set of expec-
tations that other people have from the holders of a certain social positions journalists in the
present case. The self-perception is related to the self-expectations of journalists in their pro-
fessional life, which determine their attitudes and behavior. It is widely accepted among the
scientific community that the way in which journalists understand their role influences the
way in which they interact with news sources, and the way in which they select and present
the news (Donsbach, 2008).

The first study on the professional orientation of journalists was conducted by McLeod
and Hawley in 1964. Over the following decades, this research stream continued, with sev-
eral typologies being identified (Patterson and Donsbach, 1996; Weaver, 1998): neutral vs.
participative (Cohen, 1963); gatekeeper vs. advocate (Janowitz, 1975); neutral vs. partici-
pants (Johnson et al., 1976); bloodhounds vs. missionaries (Köcher, 1985); information dis-
seminator, interpretative-investigative and adversary (Weaver et al., 1991); and signaler,
common carrier, watchdog and public representative (Patterson, 1993).

In addition to the journalists’ role perception, a second concept should be discussed here:
that of journalism cultures. The theory of distinct journalism cultures stresses the pluralism
of journalistic practice and value systems, and rejects from the start the idea of a universal
journalism. Even if the globalization process is carried by the media, a complex connectivi-
ty between local identities and cultures is reflected in different journalism cultures. Journal-
ists with the same socio-demographic profile (age, gender, education) can have different role
perceptions because of the different socio-political context of the countries in which they
work. Central to the idea of journalism culture is the identity of the journalists and the rela-
tionship between journalism and the cultural context. Journalism culture is defined as the spe-
cific cognitive and evaluative cultural patterns that shape the journalists’ reality perception
as meaningful and means a collective knowledge system that prescribes the way in which
journalists act. This symbolic order has three dimensions: 

– the cognitive dimension (journalists being influenced in the way they see reality, which
can be translated into news selection),

– the evaluative dimension (the role perception of journalists), and
– the dimension of performance (journalistic practices).

The Role Perception of Eastern European Journalists. A Qualitative Analysis 89

Revista_comunicare_23_special.qxd  3/11/2012  5:04 PM  Page 89



Journalism cultures can be related to territory if culture is defined as a geographical space;
can be essentialist if related to the race, ethnicity, age or education level of individual jour-
nalists; and can be lifestyle-related, value-centered and organizational (related to the corpo-
rate cultures of media organizations). The majority of research on journalism culture has
focused on territorial cultures, comparing different countries (Hanitzsch, 2007).

Hallin and Mancini (2004) developed three models of journalism cultures: the Mediter-
ranean Model of Polarized Pluralism, the North European Model of Democratic Corporatism
and the North Atlantic Model of Liberalism. Even if these types were not originally devel-
oped for Eastern European countries, Hallin and Mancini commented on the way they might
be applied to the region. The present study analysed role perception in countries with differ-
ent journalistic cultures according to Hallin and Mancini’s theory. For example, Romania and
Bulgaria are close to the Mediterranean Model, with political influences evident in newspa-
pers, and the late development of mass media and professionalism in the field. In contrast,
Lithuania, like all Baltic countries, is closer to the North European Model of Democratic Cor-
poratism, with a tendency toward neutral commercial journalism and the early development
of the media system (Hallin & Mancini, 2004, pp. 67–68). In addition to the above differences,
a general tendency toward commercialized mass media and a journalism that provides pro-
fessional, neutral information (as characterised by the North Atlantic Model of Liberalism)
can be observed in most countries worldwide, as proposed by Hallin and Mancini.

4. Method: Guideline interviews with Eastern European journalists

The decision to undertake guideline interviews was based on the theoretical background.
The concept of journalism culture focuses on the relationship between journalism and the
cultural context. Qualitative methods are superior when it comes to the meaning of certain
forms of social practice because the interviewees have the opportunity to speak unhindered
about their life story, personal environment and working routines, and about their attitudes
to the job and future perspectives. In such an open conversation, it is easier to obtain the
meaning that journalists attribute to their actions.

4.1. Theoretical sampling: Selection of the interviewees

In every qualitative research design, it is difficult to define the selection procedure and
the scope of the results. Guideline interviews assume that the interviewee is able to and wants
to talk about his/her life. Hard-working people and those not interested in the subject are gen-
erally not willing to cope with the stress of an interview. Accordingly, qualitative methods
can describe typical patterns but not reveal the distribution of certain patterns in the popula-
tion. Nevertheless, the interviewees were selected according to the procedure of theoretical
sampling (Corbin & Strauss, 1990; Lindlof, 1995, pp. 126-131). This procedure is based on
the grounds that there exist a finite number of forms of practice in journalism. To analyse a
journalistic culture, the interviewees should represent as many different variants as possible.

The selection procedure started with the concept of journalism culture, as outlined in Sec-
tion 3. First, countries were selected which had entered the transformation process in 1989
with different political, economical and cultural conditions and which therefore show up in the
literature in different “slots” (see Motyl, 2001; Gati, 1996). It is widely accepted that the Baltic
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and Eastern Middle European countries are more advanced, in economical and political terms,
than are Romania and Bulgaria in Southern East Europe and that there exists a gap between
all these countries and the former Soviet Union countries (in Europe: Russia, Ukraine, Be-
larus, Moldavia). The actual selection of the countries for study depended on whether native
interviewers were available, as they enjoy better access to journalists and create a conversa-
tional atmosphere which removes any pressure that journalists might feel when having to jus-
tify their work practice. in the presence of a Western interviewer. The interviewers used in
Lithuania, Bulgaria and Russia originated from these countries but studied in Germany and were
prepared there (by attending a seminar) for the interviews. The interviewers used in Romania
attended a similar seminar held locally at the Babeº-Bolyai University Cluj-Napoca.

Since the leading media and in this case most of the political and economical coverage
are especially vital for transformation and democratization, the selection concentrates on a
sample of the most important daily newspapers and TV stations, editors-in-chief and the de-
partments named above. Furthermore, the interviewers were asked to assess the following
two factors: gender and professional age (i.e. journalists who entered the job before 1989, be-
tween 1990 and 1995, and after 1995; see table 1). The dominance of young journalists in the
sample reflects the fact that Eastern European editorial rooms are currently dominated by
young journalists.

Table 1. Structure of the sample.

4.2. Recruitment, interview organization, and analysis

The interviews were conducted during 2007-2010 by students who took part in an ad-
vanced seminar in which the role perception of journalists was introduced and where the in-
terview guidelines were developed. The guidelines were only intended to present the topics
to be discussed, thereby providing the interviewees with the opportunity to state their own
opinion and to set a primary focus. The three ranges of topics are based on the concept of jour-
nalism cultures:

– Curriculum vitae and career: sociodemographics, socialization, current life situation;
– Working conditions: position within journalism (resources, working hours, relation to

colleagues), autonomy (editorial pre-settings, influences of advertisers, other interest groups);
– A typical workday and role perception: tasks, aims, image of the audience, conception

of media effects, ethical principles.

One condition of the study was that the interlocutors were not familiar with each other pri-
or to the interview. In most cases, the recruitment began with a request to the editorial de-
partment. The interviews, which usually took between 60 and 90 minutes, were recorded. For
every interview, a transcript was prepared to note any peculiarities and information about the
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Total (female) Start before 1989 Start 1990-1995 Start after 1995

Bulgaria 14 (6) 3 5 6

Lithuania 13 (5) 3 4 6

Romania 24 (13) 4 7 13

Russia 15 (3) 6 3 6
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interviewee. Furthermore, the following sets of closed and open categories were developed
to exhaust the possibilities provided by the interview material, as well as to ensure the mate-
rial could be evaluated (Corbin & Strauss, 1990; Lindlof, 1995):

Closed categories:

– Sociodemographics, socialization, career, life circumstances;
– Position within the media field: terms of employment (position, salary), working hours;

Open categories:

– Functions of journalism within society: What types of tasks does the interviewee attrib-
ute to journalism and what image does the job have, in his/her opinion?

– Influences: advertisers, politicians and political parties, other interest groups;
– Self-perception: tasks, aims, image of the audience, conception of media effects, ethi-

cal principles.

The open categories aim at a portrait of the interviewee, an interpretation according to the
concept of journalism culture. The closed categories were established to explain the differ-
ences between individuals. To minimise subjectivity, the interviewers were also asked to in-
terpret the material (in the form of a term paper or Master’s thesis).

5. Findings

5.1. Eastern European journalists have similar motivations and a similar habitus, 
to that their colleagues in Western countries. 

The majority of respondents had wanted to become a journalist since primary school or
at least high school. Their “talent to write” was discovered by one of their teachers at school,
as reported by two women from Russia (44 years) and Romania (28). The act of writing is a
main motive, especially in the interviews conducted with journalists working for the press:
“Ever since I can remember I wanted to write and write”, said a Russian chief editor of a
women’s magazine (male, 67). A Romanian chief editor of a local newspaper (male, 60) said
that to become a journalist, “You have to have a certain gift”, and recommended the job on-
ly for “those who feel a certain attraction for it”. Some of the journalists described that be-
coming a journalist was “a dream that came true” (male Romanian TV reporter, 30).

The reasons for becoming a journalist were similar among different generations. We dis-
covered similar paths into the profession for the generation of journalists that entered the pro-
fession before 1989 and for the generation that entered the profession in recent years. Only those
respondents who entered the profession between 1990 and 1995 stressed that the political
change influenced their professional decisions. A Lithuanian reporter said she was impressed
by the events after 1989: “Journalists are the only ones who speak the truth” (female, 34).

All respondents frequently use the media, especially the Internet, even the older journal-
ists. They have good relations with their colleagues, but nevertheless spoke of strong com-
petition among them: “Competition is the working engine for the journalist”, said a Lithuanian
reporter (female, 60). They love their profession because “journalists are in the middle of the
events” and “never become old or tired” (female Lithuanian, 60). A Romanian radio journal-
ist considered that the strongest motivation for her is “to obtain new information and bring it
to my public. Journalism is like a disease, it is like a drug” (female, 40). Using the same reg-

92 Revista românã de comunicare ºi relaþii publice

Revista_comunicare_23_special.qxd  3/11/2012  5:04 PM  Page 92



ister of language, a young Bulgarian said, “Journalism is like a drug that you easily become
addicted to” (female, 32). This “virus” (male Romanian, 32) helps journalists to forget the
low salary commonly received by those in the profession: “The job is more than money. I could
contribute to the development of democracy and freedom” (female Romanian chief editor,
40). Many of the interviewees used statements such as “people recognise me on the street”
or “my mother is proud of me when she sees me on television” (male, 30).

In Eastern European as well as in Western countries, the profession of a journalist is as-
sociated with high levels of workplace stress, with irregular working hours, as it is “not a 9-
to-5 job” (male Bulgarian, 25): “I go to bed with journalism and I wake up with it. Journalism
is my life” (female Bulgarian, 40). This explains why some of the respondents stated that it
is difficult to enjoy a harmonious family life. Only few of the young female journalists we
spoke to have children, and some of them are happy for their mothers to help in caring for
their children.

5.2. Eastern European journalists are committed to the ideal 
of the dissemination of neutral information

The ideal journalism, as a neutral disseminator of information to the public, has been in-
tensively discussed in the literature, having strong roots in the Western tradition. In speaking
about different types of geographically related journalistic cultures, Hallin and Mancini (2004)
noted the origin of this type of journalism within North America and the United Kingdom.
This tendency toward neutral information journalism was identified in many of our inter-
views, as demonstrated by the following statements:

– “I try to report objectively on every issue” (male, 30);
– “I am objective. I write only about things that really happened. I always go to meetings

and I am present when something is happening. I try to be as correct and fair as I can” (fe-
male, 30); and

– “I try to report in an objective manner about every issue, to provide an objective and se-
rious analysis of the events of the day” (male, 30). 

The majority of the respondents declared that they are familiar with Western European
journalism and journalists. Almost all of them had visited media organizations abroad or had
taken part in courses held by Western journalists, not to forget the presence of Western media
organizations in countries such as Bulgaria, Lithuania and Romania during the past decade.
Western media groups (mostly from Germany, Switzerland, United States and Norway) brought
with them certain editorial policies that supported the implementation of objective journalism. 

For the particular case of Russia, based on qualitative research that consisted mainly of
interviews with experts and guideline interviews conducted during 1998 and 1999, Svetlana
Pasti stressed that “in contrast to the Western inclination towards neutral, detached, disinter-
ested reporting, the Russian media and their workers have developed a participatory journal-
ism” (Pasti, 2005, p. 104). The present interviews did not reveal this difference to any
significant degree. There are tendencies toward an educator, advocate or missionary type of
journalism in some generation-related cases, as discussed in the 5th thesis presented below.
The journalists expressed their curiosity to obtain new information and their willingness to
report such information to the public in an objective manner: “A journalist should inform and
be like a bell, attentive to the problems” said a female (44), “Journalists help people to un-
derstand situations; it is not the attempt to convince the audience about the opinion of the jour-
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nalists, nor the opinion of a person that is behind the journalist”. In addition, “A good jour-
nalist means objectivity, mobility, professionalism, creativity” (male, 54). An explanation of
this could lie in the development that took place over the past ten years, as Pasti’s paper re-
lies on interviews performed during 1998 and 1999.

5.3. Eastern European journalists are committed to their audience.

“We have a God. That is our reader” said a chief editor from Bulgaria (female, 40). “We
have to stay connected. We live from the money that our readers pay us. I go home satisfied
when I know that my audience is satisfied” said a Romanian chief editor (male, 60), and an
editor writing on politics in Lithuania (male, 29) stated that, “I certainly write for my audi-
ence, which is my judge.” These are only three of many vivid expressions that describe the
relationship of the journalist with the audience. The attitude toward meeting the demands of
the readers, viewers, and listeners was not only identified at the executive level, among the
editorial board: a young Romanian editor shared the opinion that “the audience loves drama”
(female, 29). This attitude affects the quality of journalism. As a Russian colleague com-
plained, the orientation toward the preferences of the audience is dangerous in terms of con-
tent (the issues discussed in the media) and language (which is very simple nowadays). Some
respondents considered that the audience is responsible for the increasing number of tabloids
on the market, as it is a “politically tired audience”, stated a female editor from Bulgaria,
aged 32.

5.4. At a declarative level, Eastern European journalists benefit from having 
freedom of speech, yet in this context, the quality of media is endangered mainly 
by economic factors.

The majority of the respondents considered themselves to be free to write whatever they
want: “I never faced the situation in which something was forbidden to me. I never wrote an
article under orders” said a young Russian political journalist (male, 31). The journalists are
aware that freedom of speech is something very precious that people had to fight for in the
time of political change around 1989: “In the last fifteen years I have never faced the situa-
tion in which something that I wrote was not published” said a Russian chief editor (male,
44), “In the Soviet Union we had official censorship. Each media institution had an employ-
ee who worked as a censor.”

According to the interviewed journalists, the main problem today is the economic situa-
tion: “There is no censorship, but there are still certain political and economic obligations”
said a Russian journalist (female, 48). Neither on the advertising market nor on the audience
market could media organisations earn the money required for a journalism consistent with
Western norms. Even if the media are considered a force in Eastern European countries, the
poor financial situation, which rarely allows investigative work, is a weak point. The inter-
viewees spoke of cases of hidden advertising, of issues that are not allowed to be reported,
of articles on demand and of invitations to various events with the intention of influencing
journalists in a material way: “Compared with Western countries, we report on few issues”
said a political journalist from Lithuania (male, 48), “We could overcome this problem if we
had more money”. This economic situation could endanger the independence and freedom
of journalism, especially in the local media, as stated by a young journalist: “In Romania,
everything is politically influenced, even health care. I can write what I want but this does
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not necessarily mean that it will be published. Not only politics is a problem, but also adver-
tising. We cannot attack company X because they pay for advertising in our publication and
our salaries are paid from this revenue. You cannot hit the person that is practically paying
you. The issue with politics and advertising is an unspoken secret.” (female, 29).

Another problem mentioned by the interviewees was access to public information, espe-
cially in the course of investigations. The research undertaken by journalists is blocked by a
lack of communication with those in charges at public institutions. Even if some countries
have special laws regarding access to public information and transparency in the decision-
making process (as in the case of Romania), those required to observe such laws are some-
what uncooperative when it comes to journalistic investigations. A Bulgarian reporter (female,
27) stated that, “We can speak about the refusal to deliver information and about the difficul-
ties of research. That is the worst that can happen: obstruction of our work.” An explanation
of this obstruction could lie in the different speeds of development when comparing media
with public institutions. Alternatively, the reluctance to cooperate could be a legacy of the men-
tality of state institutions toward providing information to the public under the communist
regime. Although some progress has been made in reforming public administration in Eastern
European countries, the attitude of bureaucrats toward journalistic work has shown little change.

The journalistic profession involves an element of danger. Some Bulgarian journalists
even spoke about a bad working atmosphere due to threats being made by the criminal mi-
lieu. For this reason, some journalists practice self-censorship, as explained by a young Bul-
garian respondent (female, 27): “Sometimes my colleagues and I discuss whether we should
publish a story or not. If we publish it we might be hit by a car the next morning.” A young
Romanian reporter told of how journalists from all the publications within a small city worked
together in order to reveal a scandal in the public county hospital. Working together, espe-
cially in small cities where local media has few resources for research, can prove to be a good
strategy in presenting new, objective information to the public and in providing protection from
dangerous situations.

5.5. Role perception is related to the generation to which each journalist belongs.

This idea has been emphasised in previous studies on Eastern European countries (Pasti,
2005; Pasti et al., 2008; Vasilendiuc, 2007; Volek et al., 2007). Some of these studies consid-
ered the significance of two generations working together (in the case of Russia: Soviet and
Post-Soviet generations), yet our research revealed three generations: those on the job before
1989, those who entered the profession in the early 1990s, and those who entered the profes-
sion since the late 1990s. Previous studies conducted in Eastern Europe revealed different ty-
pologies of journalists: neutral disseminator, interpretative and adversary (Wu et al., 1996);
career approach, opinion-leader approach and investigator/advocate approach in the Czech
Republic (Volek & Jirak, 2007); and informer, organizer and propagandist in Russia (Pasti,
2005; Pasti & Pietiläninen, 2008).

Without any claim of being representative of the entire journalistic population in the four
countries considered here, we found that the typology of neutral information disseminator
(that of the journalist willing to objectively inform his/her public, not to present his/her own
opinion) is widespread among both generations: those who entered the profession before 1989
and those who entered the profession after this date. This finding is demonstrated by some
of the definitions of journalism provided in the interviews: “As a journalist I consider it to be

The Role Perception of Eastern European Journalists. A Qualitative Analysis 95

Revista_comunicare_23_special.qxd  3/11/2012  5:04 PM  Page 95



important not to publish my own opinion, but to objectively inform my public; the public
should form its own opinion” (male, 67). Some differences were observed between the two
generations, with the older generation complaining about the quality of language used by to-
day’s young journalists. However, the older generation still appreciates the younger workers,
as revealed by a Russian chief editor: “The main difference between us and them is that we
knew fear and they don’t know it” (male, 67).

The generation that entered the profession in the early 1990s has a different role percep-
tion to those who entered the profession prior to this time. For them, it was only possible to
enter the workforce because of political change: “After the political change there was a need
for young, engaged and politically untainted people” (female, 40) stated a chief editor from
Bulgaria. The younger journalists consider it important as a journalist to publish their own
opinions, not to simply believe in the “pure presentation of facts”, as related by an editor
from Lithuania (male, 39). They strongly believe in the media’s role as a watchdog and are
willing to move the audience “toward a political ideology” (female Romanian, 40). They of-
ten believe in ideals, consider that the media has political power, and know how to use it, es-
pecially because this generation is now in the ruling position. Some of them share the
enthusiasm of the days following political change in 1989 and consider that this enthusiasm
is not shared by the younger generation. They understand how to perform journalism of the
missionary and advocate type. The presence of this type in the present-day Eastern European
media is something that differentiates Western and Eastern European countries, if we take in-
to account the results of some of the studies conducted recently in Western Europe.

6. Conclusion

Today, Eastern European journalists have similar attitudes toward their profession, work-
ing patterns and career development as those of their colleagues from Western Europe. With
a strong commitment to an informative objective journalism, they share similar values. Yet
there remain certain problems in this professional field in Eastern Europe. For example, the
role perception of journalists in Eastern European countries is much more strongly related to
the weakness of the current economic situation. Journalists feel certain economic influences,
especially from advertising customers. For this reason, it is difficult to make any assump-
tions regarding the likelihood of improvements in the future, especially in terms of the cur-
rent economic crisis. There exists a link between underfunding and a lack of independent
journalism: those who cannot employ journalists for investigations are unable to obtain in-
depth information.

Journalists share the opinion that access to public information should be improved. They
seek greater transparency by state institutions, institutions that haven’t faced the same dy-
namic of change as that experienced by media during the past twenty years. Eastern Euro-
pean journalists from all generations have traveled to Western countries, have become familiar
with the working style of their colleagues from the West, use Western media, and in some me-
dia organizations have Western European owners. Although the journalistic field has become
professionalized in the past two decades (even if because of journalistic education), the men-
tality in the political field and in state institutions has not change at the same speed. Most of
the bureaucrats who survived from the communist era are still young, and this will hamper
progress toward information journalism.
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In the sample of interviewed journalists, there exists a strong orientation toward the de-
mands of the audience and a high degree of commercialization. The journalists identified this
orientation as a problem regarding media quality. One of the relevant differences between ty-
pologies of role perception in Eastern and Western countries is the strong presence of the ad-
vocate type in Eastern countries, especially in the generation that entered the profession in
the early 1990s and now holds top positions in media organizations. Among the relevant find-
ings of the present study is the identification of three generations of journalists with differ-
ent role perceptions, whereas only two generations were identified previously (Pasti, 2005).
There exist similarities between the generation of journalists active in the profession before
1989 and those who entered the profession after 1995: both generations tend to perform the
role of a neutral disseminator. The role perception of the generation that entered the profes-
sion in the early 1990s tends towards an advocative journalism. With the members of this so-
called middle generation of journalists occupying leading positions in the media and being
of the same age as members of the leading generation in the political field and in public in-
stitutions, the differences between the journalistic cultures of Eastern and Western Europe
are set to continue for some time. These differences will also be encouraged by the weak eco-
nomic basis for quality journalism. 

Rezumat: Lucrarea de faþã analizeazã jurnaliºtii est europeni pe baza a 66 de interviuri semistructurate
cu jurnaliºti ºi redactori ºefi din Bulgaria, Lituania, România ºi Rusia cãrora li s-au adresat întrebãri despre
condiþiile în care profeseazã ºi rolul lor în societate. Utilizând conceptul de culturã jurnalisticã articolul îºi
îndreaptã atenþia cãtre identitatea profesionalã a jurnaliºtilor în cele patru þãri. Cele mai importante rezultate
ale cercetãrii pot fi sintetizate astfel: (1) existã o tendinþã crescutã cãtre jurnalismul informativ, (2) o orientare
crescutã spre audienþã ºi (3) situaþia economicã influenþeazã munca jurnalisticã. Definirea rolului ºi a iden-
titãþii profesionale diferã de la o generaþie la alta, jurnaliºtii putând sã fie clasificaþi în trei mari grupe: cei
care au intrat în viaþa profesionalã înainte de 1989, cei care ºi-au început activitatea la începutul anilor 90 ºi
cei care profeseazã dupã mijlocul anilor 90.

Cuvinte-cheie: jurnalism; autoperceþie; transformare; Europa de Est; identitãþi profesionale.
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